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Powering Customer Centric Growth
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The World’s Top Brands Have Partnered with Medallia
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The Forrester Wave™

THE FORRESTER WAVE™
Customer Feedback Management Platforms

Customer Feedback Management
P | a tfo rm S 5 Q4 2 01 8 Challengers Contenders Psrfosr:'rr?enrg Leaders
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Top Ranked in Strategy and Current Offering
“Medallia drives CX improvement from the top down and the
bottom up. Medallia clients rave about the way the vendor enables
a culture of CX, democratizing insights by bringing the VoC to the
frontlines and incorporating the voice of the employee.” (5 MoE st
@Mnt
Top Score In 33 of 40 categories:
Weaker
Product Strategy Analysis Capabilities Employee Experience ofterna
Weaker strategy B Stronger strategy
o . . . Market presence
Driving Action Customer Strategy Security 00O
Usability & Accessibility  Professional Services ...and more . e oo o s s e e
. The Forrester Wave™ is copyrighted by Forrester Research, Inc. Forrester and Forrester Wave are trademarks of Forrester Research, Inc. The Forrester Wave is a graphical
Med a II Ia representation of Forrester's call on a market and is plotted using a detailed spreadsheet with exposed scores, weightings, and comments. Forrester does not endorse any

vendor, product, or service depicted in the Forrester Wave. Information is based on best available resources. Opinions reflect judgment at the time and are subject to
change.




